A PEROL SPRIT!/Z

INSPIRING & EDUCATING
AUDIENCES ON
PERFECT SERVES

WE WERE ASKED TO...

Inspire and educate consumers on National Prosecco day to adopt
the Aperitivo occasion. We aimed to make Aperol Spritz the go-to
drink and placed in the forefront of people's minds ahead of
National Prosecco Day.

SO WE...

Developed a strategic Reels campaign, working with influencers
and creators of varied following sizes within the food & drinks
niche. We briefed them to create different Italian-themed recipes
to pair with an Aperol Spritz. The aim was to grow reach and
engagement on the channel using Collab post Reels, while video
was highly prioritised by the Instagram algorithm.

AND ACHIEVED...

A truly incredible 988.7K (all organic) video views, 18K+
engagements, and huge reach of 4.7m people. It was nuts.
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