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WE WERE ASKED TO…

Drive engagement and reach for Aperol social channels by 
highlighting moments of spontaneity enjoyed with Aperol Spritz 

via an Italian themed campaign.

SO WE…

Launched a three-part competition series called “The Italian 
Drop”, which utilised all vertices of Instagram: Reels, Stories and 

feed posts for the giveaways, highlights and reminder content. We 
also ran the brandʼs first ʻAdd Yoursʼ IG Story sticker as an entry 

mechanics to one of our competitions to encourage sociability and 
sharing. 

AND ACHIEVED…

Over 9.4k organic engagements across organic content with a total 
reach exceeding 79.3k people. Aperol Spritz UK gained  2.07k new 

followers during their peak period in the summer.

Not gonna lie, we smashed it. 💅 💁

YEAR ROUND CONTENT: 
ITALIAN DROP
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